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FIRST WORD
Striving continuously for a sustainable, prosperous and developed nation, MITI 
and its agencies have actively conceptualised initiatives, strengthened relation-
ships with international partners, and engaged various stakeholders within the 
country. Concurrently, we are encouraging discourse amongst industry players 
and addressing issues that have arisen in the advent of the pandemic. 

In May, Malaysia recorded robust export performance across all sectors. Trade 
with ASEAN, China, the EU and the USA maintained double-digit growth in 
trade, exports and imports. Besides that, the Halal industry is projected to 
grow exponentially not just across the member states of the Organisation of 
Islamic Cooperation (OIC) but also emerging regions such as Europe, North 
Americas and Sub Saharan regions in Africa. This is an opportunity for Malaysia 
as a hub for the Halal Industry and Halal ecosystem due to our strong integrity 
compliance and Halal certification.

Our Senior Minister and Minister of International Trade and Industry YB Dato’ 
Seri Mohamed Azmin Ali has also officially launched the Productivity Report 
2021 themed “Boosting Productivity: Reset, Reform, Rebound”, which echoes 
our recovery journey towards heightened productivity growth.

With all these and more, MITI and the agencies under its purview aim to birth 
a brighter future despite the pandemic and the ensuing global disruption. With 
this publication - Recollective - we record these efforts for the awareness of 
our dear readers, keeping track also of the overall monthly trade performance 
and numerous investment news. 

Remember, we’re in this together and we will soldier to weather trying times. 
Stay tuned and stay committed.  

#EconomicFrontliners
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Sectoral roadmap
to more prominent 
Halal malaySia
Addressing issues surrounding the hAlAl Promoted sectors - 
hAlAl PhArmAceuticAl And Food services

Brief landscape of Halal industry 
(Globally and domestically) 

Demand for Halal products and services are 
expected to grow exponentially for the fore-
seeable future. 

The Halal industry is expected to grow by 
USD1.3 trillion in 2018, and is expected to record 
demand worth USD5 trillion by 2025. The 
potential of Halal industry alone can go up to 
USD38 trillion in 2025 globally.

The demand comes not only from traditional 
OIC countries, but also from emerging regions 
such as Europe, North Americas and Sub 
Saharan regions in Africa.

Sectors on demand are mostly from food 
services, pharmaceutical, tourism, medical 
tourism, halal ingredients, cosmetics and 
personal care and medical devices.   

Domestically, growth is expected to be positive 
for the next 9 years. Food services alone is ex-
pected to record 11.7% annual growth until 2030. 
This will be fueled by a few factors, for example, 
our society moving into a more middle-income 
bracket and post Covid-19 new norm with the 
food services delivery businesses expanding 
to new record highs. Opportunity in Halal food 
services alone totals RM200 billion by 2025.

Hdc’s PersPective on How to Grow 
tHe Halal industry 

Malaysia is known as a hub for the Halal Industry 
and Halal ecosystem due to our strong integrity 
compliance and Halal certification.

HDC acknowledges opportunities and growth 
potential in Halal products and services not only 
domestically but globally. 

Our aim is not only to increase certifications, 
but also to identify key Halal growth sectors, 
increase private participation and investment, 
create jobs and produce more local champions 
(SMEs) in producing Halal products and services 
to fulfill domestic demand and export.    



6

MITI Monthly Bulletin - Issue #8

S p o t l i g h t

The other strategic targets for Halal sectors are to encourage more entrepreneurs to come 
forward, to attract investment in the area of research & development and to foster intelligence 
and entrepreneurship.

The development of sectoral roadmaps is to 
provide clarity to grow the industry with detail 
action plans and interventions based on the 
Halal Industry Master Plan 2030 (HIMP 2030) 
and 12th Malaysia Plan (RMK12). The sectors 
identified under the HIMP 2030 are divided by 
two categories:

i) Core Sectors: Pharmaceuticals, Food & 
Beverage and Cosmetics & Personal Care 

ii) Emerging Sectors: Medical Tourism, 
Medical Devices and Modest Fashion

Key sectors tarGeted by Hdc to 
Grow in tHe next 5 years 

At HDC, we took a proactive approach by 
identifying key Halal Sectors;

1. Food services
2. Pharmaceuticals 
3. Halal Ingredients
4. Cosmetics and personal care
5. Modest fashion
6. Medical tourism
7. Medical devices
8. Muslim friendly hospitality
9. Logistics services
10. Islamic finance
11. Consumer Goods 

In 2020, we developed 2 sectoral roadmaps, 
for Food Services & Pharmaceuticals. These 
are the two fast growing sectors, accounting 
for RM93 billion and RM9.4 billion market size 
respectively, in Malaysia in 2019.
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Each sector will outline its own key challenges and develop specific high impact initiatives and 
interventions by public sectors.

Halal PHarmaceuticals

Halal Pharmaceuticals sector in Malaysia 
recorded RM3.6 billion market in 2018, driven by 
increase in nutraceuticals and over the counter 
products.

Halal Pharmaceuticals is expected to grow 
mainly due to increased demand in Halal vac-
cines and supplements. For example, there is a 
real opportunity to satisfy a substantial global 
demand for halal gelatin as currently only 3% is 
halal certified. One particular concern to Muslim 
consumers is that 45% of the 370,000 metric 
tons produced is porcine gelatin; the remainder 
is sourced from cows and fish. Production is 
primarily from non-Islamic countries, with 
78% from Europe and the Americas, while 
the remainder is from China, India, Russia 
and Southeast Asia. Key players in the halal 
nutraceutical sector, such as the USA’s Noor 
Vitamins, are focusing on formulations backed 

by science to enhance efficacy and consumer 
trust. Such a move has broadened market 
appeal beyond the Muslim consumer base

Key cHallenGes in PHarmaceuticals 

Top of the list are inconsistencies of halal audit 
& status of ingredients; lack of halal ingredients 
availability; high capital outlay for facilities; high 
certification cost and maintenance; and our 
industry’s own lack of economies of scale.

For example, inconsistencies in halal certifica-
tion results in confusion for businesses. Whilst 
Malaysia is the pioneer of MS 2424:2019 which 
has an advantage, the scientific interpretation 
of halal recognition is missing, resulting in 
inconsistencies during halal audits and causes 
confusion and uncertainty for businesses.
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Another example is the industry’s lack of economies of scale; As halal pharmaceuticals can 
only be recognised for Over The Counter (OTC) and supplements in Malaysia, and many of the 
export markets do not require halal certification, the market demand is insufficient to justify local 
production of raw material, thus companies need to rely on importing. The demand in Malaysia is 
still mainly driven by the public health system, with private and export markets being relatively 
small. This main demand is also exacerbated by import from MNCs, which have their manufactur-
ing plants overseas and are not required to have halal certification. This is compounded by the 
fact that MOH does not require the products to be halal, MNCs view halal certification only as an 
additional burden and have no incentive to seek certification.

4 (four) Halal Key Result Areas (HKRA) with 4 (four) initiatives developed as per the table below. 
From the initiatives, we have identified 21 interventions that involved policies, infrastructure, 
incentives and human capital that result in the key outcomes by 2025:

i) Increase of Revenue to RM 1.62 billion 
ii) RM 430 million export created by 2025.
 

No Halal Key Result Areas Initiatives

1 Improving access to halal raw 
material and markets

Increase access to marketplace and halal suppliers 
through integrated marketplace platform

2 Growing halal 
biopharmaceutical industry

Develop halal vaccine industry through policy and 
incentives development

3 Strategic local and 
international for market growth

Initiate strategic collaboration between local and 
international pharmaceutical companies focusing 
on growing halal segment 

4 Improving halal 
pharmaceuticals certification

Supporting local manufacturers to embark on halal 
pharmaceutical certification

Halal food services

Halal Food Services sector in Malaysia recorded 
a RM92.5 billion market in 2018. It is expected 
to grow further driven by increased demand 
of Food Deliveries and takeaways amid Global 
Pandemic. The main issues to resolve are Halal 
Ingredients, awareness of Businesses to un-
dertake Halal certification and policies.

Key cHallenGes in Food services 

Issues and challenges in food services focus 
on Halal Ingredients (Sourcing and Database), 
Knowledge Barrier and Capital Outlay on Halal 
Certification. Other challenges are unavailability 
of Halal Food Delivery SOP, Export Framework 
and low Awareness of Halal certification.

Example of Halal ingredients - For a food prod-
uct to be halal for consumption, there is need to 
ensure that the food is halal all throughout the 
food supply chain and this is not an easy pro-
cess. Starting from the raw materials, meat and 
meat related ingredients have always received 
the biggest attention. There are many recent 
cases that have been brought to the public at-
tention regarding fraud on meat products. There 
are a number of reported incidences whereby 
meat that is labelled, certified, or sold as halal 
may not be so.
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For food delivery SOP, we know in the new norm, it is a booming industry. Hence the need to 
have Halal delivery standards. The standard for delivery food services is non-existence. Current 
certification scheme is intended for a full-fledged logistics company. It would be ideal to have a 
new scheme fitting the operating model of online platforms.

6 (six) Halal Key Result Areas (HKRA) with 7(seven) initiatives developed as per the table below. 
From the initiatives we have identified 17 interventions that involved policies, infrastructure, 
incentives and human capital that result in the key outcomes by 2025:-

i) Increase of revenue to RM 40 billion
ii) 112,000 halal employment created
iii) Investment of RM 550 million

Note : Based on 2018 revenue reported by a selection of listed halal pharmaceutical corporations in 
Malaysia, excludes non-listed halal  pharmaceutical and nutraceutical companies due to lack of existing 

data. PASB recommends future revision of target when data becomes  available. Assumption of CAGR 
4.8% is from HIMP 2030
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No Halal Key Result Areas Initiatives

1 Growing halal ingredients 
industry for food services

Coordinating halal ingredients supply and 
entrepreneurs development programme

Coordinating with stakeholders to integrate halal 
database using blockchain technology

2 Expanding reach and support 
for SME certification readiness

New SME development strategy

3 Partnership with delivery 
services to drive SME growth

Facilitation programme for food delivery 
companies, riders and vendors

4 Growing Malaysian Halal Food 
Services Export

Sharing best practices of Halal Food Services 
Export

5 Strengthening policies and 
governance

Improving halal certification and audit process

6 Business and consumer 
awareness

Increasing mass business and consumer 
awareness on halal certification
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Top 5 ExporTs & ImporTs
ExtErnal tradE in May 2021 and tradE PErforMancE froM 
January-May 2021.
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TradE pErformancE for 
may 2021 and ThE pErIod 
of January - may 2021
thE highEst tradE, ExPorts and iMPorts rEcordEd for thE 
Month of May.

Malaysia’s trade performance maintained its 
upward trend in May 2021 with trade expanding 
by 48.7% to RM170.88 billion compared to May 
2020. Exports surged by 47.3% to RM92.31 
billion, the ninth consecutive month of year on-
year (y-o-y) expansion since September 2020. 
Imports rose by 50.3% to RM78.57 billion and 
trade  surplus expanded by 32.3% to RM13.74 
billion. Trade, exports and imports recorded  the 
highest monthly value for the month of May 
and registered double-digit growth for  four 
consecutive months. 

The export growth was contributed mainly by 
robust demand for electrical and electronic 
(E&E) products mainly semiconductors due 
to the increasing orders for  work-from-home 

equipment and digitalisation of businesses, 
rubber products as well  as petroleum products. 

All major markets namely ASEAN, China, the 
United States  (US), the European Union (EU) 
and Japan registered positive export growth.  
On a month-on-month (m-o-m) basis, trade, 
exports, imports and trade surplus  contracted 
by 10.4%, 12.6%, 7.8% and 32.5%, respectively. 

Trade for the first five months of 2021 grew 
by 26% to RM867.4 billion, compared to the 
same period of 2020. Exports rose by 31.1% 
to RM480.09 billion and imports  increased by 
20.1% to RM387.31 billion. Trade surplus surged 
by 112.2% to RM92.79  billion.
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Export pErformancE of major 
SEctorS 

Robust Export Performance Recorded in all 
sectors
In May 2021, exports of all three sectors 
recorded double-digit growth with almost all 
products registered increases.

Exports of manufactured goods which 
accounted for 85.4% of total exports, surged 
by 45.4% y-o-y to RM78.83 billion and was 
the sixth consecutive month of double-digit 
growth. All manufactured products recorded 
positive growth while strong demand were seen 
for E&E products, rubber products, petroleum 
products, manufactures of metal as well as 
chemicals and chemical products, with exports 
expanding more than RM1 billion, respectively.

Exports of agriculture goods (8.1% share) grew 
by 51.7% to RM7.49 billion compared to May 
2020 driven mainly by higher exports of palm 
oil and palm oil-based agriculture Products.

Exports of mining goods (6.1% share) registered 
double-digit growth for two straight months to 
reach RM5.66 billion, surged by 76% y-o-y. This 
was the fastest export growth recorded since 
October 2011. The expansion was underpinned 
by higher exports of crude petroleum and 
liquefied natural gas (LNG). Exports of LNG 
picked up by 45.2% to RM2.98 billion after 
registering negative growth since March 2020. 

Major exports in May 2021: 

• E&E products, valued at RM31.56 billion 
and constituted 34.2% of total exports, 
increased by 34.3% from May 2020;

• Petroleum products, RM6.9 billion, 7.5% of 
total exports, increased by 75.1%;

• Rubber products, RM6.31 billion, 6.8% of 
total exports, surged by 133.2%;

• Palm oil and palm oil-based agriculture 
products, RM5.78 billion, 6.3% of total 
exports, increased by 60.5%; and

• Chemicals and chemical products, RM5.25 
billion, 5.7% of total exports, increased by 
42.5%. 

Co m p a re d  to  Ap r i l  2 0 2 1 ,  ex p o r t s  o f 
manufactured, agriculture and mining goods 
were down by 14%, 4.6% and 0.2%, respectively.

For the period of January to May 2021, exports 
of manufactured goods expanded by 34.3% 
to RM418.03 billion compared to the same 
period of 2020, due to higher exports of E&E 
products, rubber products, manufactures 
of metal, chemicals and chemical products, 
machinery, equipment and parts as well as 
petroleum products. Exports of agriculture 
goods was up by 31.8% to RM33.51 billion 
following higher exports of palm oil and palm 
oil-based agriculture products. Exports of 
mining goods was valued at RM26.69 billion, 
contracted by 2.8% as a result of lower exports 
of LNG.  
  
tradE pErformancE with major 
markEtS

asEaN - Double-Digit Growth in Trade, 
Exports and imports
In May 2021, trade with ASEAN grew by 54.2% 
y-o-y to RM43.33 billion, accounting for 25.4% 
of Malaysia’s total trade. Exports sustained 
double-digit growth since  February 2021, 
increasing by 49.4% to RM25.66 billion. The 
expansion was contributed by higher exports 
of E&E products, petroleum products as well 
as crude petroleum. Imports from ASEAN 
increased by 61.8% to RM17.67 billion.

Breakdown of exports to ASEAN countries: 
 
• Singapore (RM13.02 billion, increased by 

46.2%)
• Thailand (RM4.07 billion, increased by 

29.6%) 
• Viet Nam (RM3.30 billion, increased by 53%)
• Indonesia (RM2.96 billion, increased by 

106%)
• Philippines (RM1.72 billion, increased by 

85.6%)
• Brunei (RM363.2 million, increased by 

93.8%)
• Cambodia (RM134.2 million, increased by 

15.6%)
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• Myanmar (RM88.2 million, decreased by 
71.6%)

• Lao PDR (RM5.8 million, decreased by 1.2%)

Exports to major markets in ASEAN that 
recorded expansion were Singapore which 
increased by RM4.12 billion due to higher 
exports of E&E products, Thailand (increased 
by RM930.4 mill ion, crude petroleum), 
Viet Nam (increased by RM1.14 billion, E&E 
products), Indonesia (increased by RM1.52 
billion, petroleum products) and the Philippines 
(increased by RM795 million, palm oil and palm 
oil-based agriculture products).

Compared to April 2021, trade, exports and 
imports declined by 13%, 15.9% and 8.6%, 
respectively. 

In the first five months of 2021, trade with 
ASEAN expanded by 29.5% to RM224.94 billion 
compared to the same period of 2020. Exports 
to this region rose by 27% to RM134.88 billion 
buoyed by higher exports of E&E products, 
chemicals and chemical products, machinery, 
equipment and parts as well as manufactures 
of metal. Imports from ASEAN expanded by 
33.4% to RM90.06 billion.

China – Double-Digit Export Growth for 
seventh Consecutive Month
In May 2021, trade with China rose by 40.8% 
y-o-y to RM33.44 billion, accounting for 19.6% 
of Malaysia’s total trade. Exports to China 
recorded the seventh consecutive month of 
double-digit growth, rising by 17.7% to RM13.87 
billion. This was contributed by higher exports 
of E&E products, LNG, other manufactures 
especially solid-state storage devices (SSD) 
as well as chemicals and chemical products. 
Imports from China grew by 63.6% to RM19.57 
billion. 

On a m-o-m basis, trade, exports and imports 
recorded negative growth of 6.1%, 10.2% and 
3%, respectively. 

Trade with China during the period of January to 
May 2021 expanded by 34.1% to RM161.6 billion 
compared to the same period of 2020. Exports 

rose by 30.5% to RM71.31 billion attributed to 
higher exports of E&E products, manufactures 
of metal as well as LNG. Imports from China 
increased by 37.2% to RM90.28 billion.

The US – Exports Maintained Double-Digit 
Growth
Trade with the US in May 2021 increased by 
34.3% y-o-y to RM16.46 billion, constituting 
9.6% of Malaysia’s total trade. Exports rose 
by 46.5% to RM10.39 billion following higher 
shipments of manufactured goods especially 
rubber products, E&E products, optical and 
scientific equipment, machinery, equipment 
and parts as well as wood products. This was 
the 12th consecutive month of double-digit 
growth since June 2020. Imports from the US 
expanded by 17.6% to RM6.07 billion. 

Compared to April 2021, trade, exports and 
imports edged down by 9.9%, 14.5% and 0.8%, 
respectively. 

During the first five months of 2021, trade 
with the US rose by 29.2% to RM83.96 billion 
compared to the same period of 2020. Exports 
surged by 51.5% to RM55.15 billion owing 
to higher exports of rubber products, E&E 
products, wood products as well as optical and 
scientific equipment. Imports from the US were 
up by 0.8% to RM28.81 billion.

The EU – Six Consecutive Months of Double-
Digit Export Growth
Trade with the EU which accounted for 7.8% of 
Malaysia’s total trade in May 2021 expanded 
by 33.9% y-o-y to RM13.4 billion. Exports 
recorded six consecutive months of double-
digit expansion, increased by 33.5% to RM7.5 
billion driven by higher exports of rubber 
products, E&E products and manufactures of 
metal. Imports from the EU rose by 34.4% to 
RM5.9 billion. 
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Breakdown of exports to the top 10 EU markets 
which accounted for 90.7% of Malaysia’s total 
exports to the EU were:

• Netherlands (RM2.35 billion, increased by 
46.6%) 

• Germany (RM2.04 billion, increased by 
25.3%) 

• Italy (RM485.8 million, increased by 40.6%)
• Belgium (RM409.4 million, increased by 

55.7%)
• France (RM358.3 million, increased by 

0.4%)
• Spain (RM350.2 million, increased by 18.8%)
• Slovenia (RM240.0 million, increased by 

175.6%)
• Poland (RM236.2 million, increased by 58%)
• Czech Republic (RM168.1 million, decreased 

by 4.8%)
• Sweden (RM167.0 million, increased by 

103.3%)

Exports to the EU major markets that 
recorded growth notably the Netherlands, 
which increased by RM745 million due to 
higher exports of E&E products and Germany, 
expanded by RM412.3 million attributed to 
growing demand for rubber products. 

On a month-on-month basis, trade, exports 
and imports were down by 10%, 15.2% and 2.4%, 
respectively. 

During January to May 2021, trade with the EU 
expanded by 27.4% to RM70.47 billion from the 
same period of 2020. Exports grew by 35.1% 
to RM41.95 billion supported by higher exports 
of rubber products and E&E products. Imports 
from the EU increased by 17.6% to RM28.52 
billion.

Japan - Fourth Consecutive Month of Export 
Expansion
In May 2021, trade with Japan which comprised 
6.9% of Malaysia’s total trade increased by 
47.7% y-o-y to RM11.78 billion. Exports surged 
by 52.6% to RM6.12 billion, the fourth straight 
month of expansion since February 2021. 
This was buoyed by higher exports of E&E 
products, LNG, manufactures of metal and 

rubber products. Exports of LNG rebounded 
by 64.3% to RM1.38 billion after registering 
negative growth since January 2021. Imports 
from Japan grew by 42.7% to RM5.66 billion. 
On a m-o-m basis, trade, exports and imports 
decreased by 11%, 1.4% and 19.4%, respectively. 

For the period of January to May 2021, trade 
with Japan was up by 24% to RM61.86 billion 
compared to the same period of 2020. Exports 
rose by 20.6% to RM31.28 billion on account 
of higher exports of E&E products, rubber 
products and manufactures of metal. Imports 
from Japan expanded by 27.7% to RM30.58 
billion.

Trade with FTa Partners
In May 2021, trade with Free Trade Agreement 
(FTA) partners which made up 67.8% of 
Malaysia’s total trade increased by 51.8% y-o-y 
to RM115.8 billion. Exports to FTA partners 
rose by 46.6% to RM62.67 billion and imports 
expanded by 58.5% to RM53.13 billion. 

An increase in exports was recorded to Hong 
Kong SAR, by 20.6% to RM4.99 billion due 
to higher exports of E&E products, India 
(increased by 405.3% to RM3.77 billion, palm 
oil and palm oil-based agriculture products), 
Australia (increased by 102.7% to RM3.21 
billion, petroleum products), the Republic of 
Korea (increased by 33.6% to RM3.14 billion, 
iron and steel products), Turkey (increased by 
139.6% to RM1.2 billion, manufactures of metal), 
Pakistan (increased by 53.7% to RM406.4 
million, chemicals and chemical products), 
New Zealand (increased by 54.7% to RM230.7 
million, E&E products) and Chile (increased by 
91.7% to RM82.3 million, rubber products). 

Compared to April 2021, trade, exports and 
imports reduced by 9%, 10.5% and 7.2%, 
respectively. 

Trade with FTA partners for the first five months 
of 2021 which accounted for 67.1% of Malaysia’s 
total trade rose by 26.2% to RM582.03 billion 
compared to the same period of 2020. Exports 
expanded by 27.4% to RM321.28 billion and 
imports grew by 24.6% to RM260.75 billion.
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import Performance
Total imports in May 2021 expanded by 50.3% 
y-o-y to RM78.57 billion from May  2020. The 
three main categories of imports by end-use 
which accounted for 80.2% of total imports 
were:

• intermediate goods, valued at RM46.93 
billion or 59.7% of total imports, increased 
by 52.4%, following higher imports of 
processed industrial supplies particularly 
iron and steel; 

• Capital goods, valued at RM8.92 billion or 
11.4% of total imports, grew by 34%, due 
mainly to higher imports of capital goods 
(except transport equipment), primarily 
parts of machinery and mechanical appli-
ances; and

• Consumption goods, valued at RM7.14 bil-
lion or 9.1% of total imports, rose by 37.8%, 
as a result of higher imports of durables, 
especially jewellery.

During January to May 2021, imports increased 
by 20.1% to RM387.31 billion from the same 
period of 2020. Imports of intermediate goods 
grew by 22.7% to RM214.82 billion, capital 
goods (RM41.4 billion, increased by 5.9%) and 
consumption goods (RM34.26 billion, increased 
by 19%).

Note:

It should be noted that, conceptually, the export 
and import figures in the external trade statistics 
are different from that in the goods account 
of the balance of payments compilation. The 
compilation of international merchandise trade 
statistics is usually based on customs records, 
which essentially reflect the physical movement 
of goods across borders, and follow international 
guidelines on concepts and definitions i.e. 
International Merchandise Trade Statistics: 
Concepts and Definitions 2010 (IMTS 2010) 
which is different from the principles of the 
System of National Accounts (SNA) and the 
Balance of Payments Compilation. Goods are 
defined in the SNA as “physical objects for which 
a demand exists, over which ownership rights 
can be established and whose ownership can be 
transferred from one institutional unit to another 
by engaging in transactions on markets”.

“This is a preliminary release, full details would 
be published in the “MONTHLY EXTERNAL 
TRADE STATISTICS” report by the Department of 
Statistics, Malaysia, to be disseminated on Friday, 
2nd July 2021 and can be downloaded through 
statistic at the Department of Statistics, Malaysia’s 
portal (https://www.dosm.gov.my/v1).

+ This media release can be accessed through 
the portal of Malaysian External Trade Statistics, 
Ministry of International Trade and Industry 
(http://www.miti.gov.my) and Malaysia External 
Trade Development Corporation (http://www.
matrade.gov.my).

The May 2021 data is provisional and subject to 
revision in later issue. With effect from reference 
month April 2018, selection of codes for exports 
and imports of palm oil and palm oil-based 
products has been reviewed and revised for 
better representation of the product and this has 
resulted in some changes to the data.

FTA partners comprises of 19 countries: China, 
Singapore, Japan, Thailand, Republic of Korea, 
Indonesia, India, Australia, Viet Nam, Philippines, 
New Zealand, Turkey, Pakistan, Myanmar, Cambodia, 
Brunei, Chile, Lao PDR and Hong Kong SAR.

With effect from reference month of February 
2020, the United Kingdom no longer be a Member 
State of the European Union (EU).

https://www.dosm.gov.my/v1/
https://www.miti.gov.my/
https://www.matrade.gov.my/en/
https://www.matrade.gov.my/en/
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Competitive industrial 
performanCe (Cip) index 
for the Year 2020
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For more information, kindly click the following:
https://www.miti.gov.my/index.php/pages/view/industry4WRD

https://www.miti.gov.my/index.php/pages/view/industry4WRD
https://www.miti.gov.my/index.php/pages/view/industry4WRD
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Department of Standards Malaysia (Stan-
dards Malaysia) as the National Accreditation 
Body provides credible accreditation services 
to laboratories, inspection & certification bodies 
for greater market access and global recogni-
tion for technical competence and quality 
assurance. Accreditation enhances quality of 
results by ensuring their traceability, compa-
rability validity and commutability.

On 21st December 2020, Standards Malaysia 
has officially launched two new accreditation 
programmes under the Scheme for the Ac-
creditation of Certification Bodies: 

1. Business Continuity Management 
Systems (BCMS)

2. Road Transport Safety Management 
Systems (RTSMS)

BCMS accreditation programme aims to ac-
credit certification bodies that certify organ-
isations based on standard ISO 22301:2019 
standards - Security and resilience - Business 
continuity management systems - Require-
ments. This standard will help the organisation 
to prepare and ensure that its critical business 
function can continue in the event of an unex-
pected incident. ISO 22301 outlines the need 
to plan, create, implement, operate, monitor, 
evaluate, maintain and continuously improve a 

two new aCCreditation 
programmes to enhanCe 
national QualitY 
infrastruCture
Department of StanDarDS malaySia launcheD two new 
programmeS to Support the enhancement of the economic 
growth anD Societal well-Being.

management system to maintain, reduce the 
likelihood of occurrence, be prepared, respond 
and recover after unforeseen incidents. The 
implementation of BCMS in organisations can 
help organisations to respond quickly based 
on emergency plans and recovery plans that 
have been developed as a result of contingency 
incident management systems. 

For RTSMS, this accreditation programme will 
aim to accredit certification bodies that certify 
organisations based on the ISO 39001:2012- 
Road traffic safety (RTS) management sys-
tems- Requirements with guidance for use. The 
certification against ISO 39001:2012 ensures 
that the organisations that interact with the 
road traffic system have implemented a man-
agement system that aims to reduce the risk 
of deaths and serious injuries resulting from 
accidents. 

Standards Malaysia hopes that by launch-
ing these two new programmes, Standards 
Malaysia is able to continually support the 
enhancement of economic growth and societal 
well-being. Despite the worsening COVID-19 
situation now, Standards Malaysia continues to 
provide excellent services to our stakeholders 
and Malaysians as a whole. Kindly reach us at 
www.jsm.gov.my for more information.

“Standards & Accreditation: 25 Years of Excellence”

www.jsm.gov.my


58 D i D  Y o u  K n o w ?

MITI Monthly Bulletin - Issue #8

BEhAviourAl inSightS And itS rolE in 
WorkplAcE SAFEtY

Across the world, workplace-related injuries are 
estimated by the International Labor Organisa-
tion to cause millions of injuries and hundreds 
of thousands of deaths each year. In Malaysia, 
the most dangerous jobs fall in the fields of 
construction, manufacturing, agriculture, 
forestry and fishing. According to data from 
the Department of Occupational Safety and 
Health, Malaysia recorded 42,513 accidents in 
2017, of which 711 were fatal.

multifaCeted funCtions 
of Behavioural insights
taking a Deeper look at what makeS uS tick anD how Behavioural 
inSightS can Better our liveS.

A high prevalence of occupational hazards has 
knock-on effects on society. The common 
phrasing of 3D jobs is one example. Dirty, 
Dangerous and Demeaning (3D) jobs are no 
longer sought after by locals, which in turn 
creates vacancies that are mostly filled by 
migrant workers from lower-income countries. 
Apart from this, workplace accidents reduce 
productivity, stall progress and increase costs 
for both businesses and the government. In 
2017, an estimated RM2.7 billion was disbursed 
by PERKESO, our national social security 
protection agency. Therefore, ensuring that our 
workplaces are safe for workers is an important 
shared goal for businesses, governments and 
employees.
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The field of behavioural insights can offer 
strategies into how workplace safety can be 
improved. Drawing from observations that 
workers are faced with behavioural ‘bottle-
necks,’ behavioural insights can be incorporated 
into training manuals, standard operating pro-
cedures or other workplace-related policies. 
Also, behavioural insights recognise that our 
environment influences how we behave. As 
such, incorporating reminders or visual cues in 
the workplace itself can have a positive impact 
on workplace safety. Together, behavioural 
insights have a role in improving workplace 
safety by facilitating behavioural changes that 
will help reduce occupational hazards. However, 
what would this look like on the ground?

Here, we can draw from a range of case studies 
related to workplace safety published by the 
OECD and the Behavioural Insights Team (BIT) 
in the United Kingdom. These case studies 
demonstrate how behavioural insights have 
had a positive impact on reducing workplace 
accidents and changing worker behaviours.

One central insight from observing workers in 
their respective environments is that they are 
faced with a large number of tasks, decisions 
and stimuli. For example, a factory worker 
needs to keep track of his role on the production 
line, whilst ensuring that goods pass quality 
control. Similarly, construction workers oper-
ate in busy environments, having to perform 
multiple different tasks throughout a day. In 
the field of behavioural insights, a person’s 
ability to process information and make rational 
decisions is negatively affected when there is, 
to put it simply, too much going on. Behavioural 
scientists term this cognitive overload - where 
having too many tasks can lead to errors and in 
turn, workplace-related accidents.

As such, workplace-safety initiatives should be 
designed for simplicity. Straightforward proce-
dures and guidelines will ease the cognitive load 
and workers to improve compliance with safety 
standards. For instance, a study conducted 
by BIT assessed a workplace issuing a safety 
checklist with over 100 items. The length of the 
checklist dissuaded employees, and BIT found 

that staff would photocopy checklists that had 
been filled out rather than go through them 
each time the task was performed. Simplifying 
procedures is one of the most effective ways 
of increasing uptake. For example, another 
study by BIT cited that removing one click from 
the process of submitting an online tax return 
increased response rates by 17%.

Another key strategy from behavioural insight 
studies is to make it attractive to perform the 
behaviour. In the workplace, this can include 
simple tweaks such as having color coded 
markings for equipment in hospital operating 
rooms to making sure safety equipment is 
closest to where workers will need to use them. 
In China, a garment factory was struggling with 
the number of cloth scraps thrown on to the 
factory floor which increased the risk of ac-
cidents. Managers tried installing rubbish bins 
closer to workstations or penalising employees 
but were unsuccessful.

Ultimately, a nudge was designed to place a gold 
coin sticker, a symbol of good fortune in China, 
on the floor next to factory workers. Upon see-
ing the gold coin, workers reduced the number 
of cloth scraps thrown on the factory floor by 
approximately 20%. Using context-specific 
nudges such as the gold coin can be more 
effective than traditional workplace safety 
methodologies such as reminders, checklists 
or fines.

Other strategies for increasing workplace 
safety include using the power of social norms 
to demonstrate that most workers perform 
the desired behaviour, such as wearing safety 
equipment, to increase compliance. Provid-
ing personalised feedback to workers has 
also proved effective, with a study in Kenya 
demonstrating that evaluating the driving 
behaviour of bus drivers led to reduced average 
and maximum speeds.

In conclusion, the field of behavioural insights 
has shown promising results in the field of 
workplace safety. By focusing on workers 
and their ‘cognitive load,’ and ensuring that 
safe operating procedures are attractive and 
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straightforward to perform, governments and 
businesses address underlying issues that 
yield positive outcomes. Indeed, workplaces 
that adopt insights as part of their strategy in 
workplace safety may find that workers are 
more responsive to safety guidelines that take 
into account behavioural bottlenecks as well as 
environmental influences in their day-to-day 
operations.

to consume sustainably? Here, the field of 
behavioural insights offers a glimpse into how 
public policy can be designed to encourage 
citizens to consume responsibly. However, 
focusing on consumer behaviour is difficult for 
some reasons.

Firstly, the consequences of unsustainable 
consumption or overconsumption are difficult 
to grasp. How many times in our own lives have 
we left the lights on, or water running in our 
own homes? How do we think through what 
products to purchase at grocery stores? Or 
how strict are we about separating our trash, 
or sending plastic, paper and glass refuse to 
recycle centres? Furthermore, practising sus-
tainable consumption might not seem relevant 
on an individual level. For instance, studies have 
shown that when asked about climate change, 
most people agree that it is an issue that affects 
other people, in other places more significantly. 
This suggests that individuals are less likely to 
act sustainably, seeing as the issue does not 
directly affect them.

These examples suggest that unsustain-
able consumer behaviour is enabled by a 
lack of information that allows consumers 
to understand the impact their consumption 
choices have on the environment, and a lack 
of understanding of how sustainable practices 
have benefited themselves, their communities 
and their environment.

Public services around the world have taken 
note of such tendencies and designed policies 
and behavioural interventions that seek to 
influence such belief systems, values and ulti-
mately behaviours. By focusing on consumer 
behaviour, governments are pursuing new 
strategies to tackle the issue of sustainabil-
ity. But how has this played out on the field? 
Some examples of successful interventions 
are considered below. Consumption of public 
utilities such as water and electricity are two 
central areas where behavioural insights can 
promote sustainable consumption. When 
attempting to reduce electricity consumption, 
policymakers can consider several strategies. 

hoW BEhAviourAl inSightS cAn hElp 
promotE SuStAinABlE conSumption

Sustainability is a complex and multifaceted 
issue for governments to tackle. For instance, 
to regulate pollution, governments can issue 
carbon taxes, greater regulations for pollution 
producers or subsidise alternative energy 
sources. Recently, we have seen the growth 
of green financing models, where the financial 
sector looks towards environmentally friendly 
development initiatives, industries and projects 
Besides, governments can restrict develop-
ment by gazetting forests, lakes and other 
natural ecosystems to act as carbon sinks. In 
addition to these strategies, however, a growing 
body of evidence suggests that there is a miss-
ing piece of the puzzle; consumer behaviour.

A strategy that addresses the consumption 
factor, which ranges from household goods, 
food, utilities such as electricity and water 
usage and transport to name a few, asks if 
sustainable consumption behaviours can have 
a positive effect on the environment. If so, how 
might governments begin to nudge citizens 
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The first is personalisation. Making the effects 
of electricity consumption apparent to citizens 
creates a sense of personal responsibility that 
can help spur action.

For instance, in the state of California, house-
holds were sent utility bills with details about 
the health impacts of their electricity usage. 
Factors such as increased neighbourhood pol-
lution, greater chances of childhood asthma and 
cancer due to overconsumption of electricity 
were outlined. By outlining the localised effects 
of electrical overconsumption, households 
reduced their energy consumption by an aver-
age of 8%; however, households with children 
saw the greatest decrease, with a reduction of 
around 19%. In this example, emphasising the 
personal impact of energy consumption led to 
a greater sense of responsibility in managing 
their energy usage.

In addressing water usage, a core strategy of 
the behavioural insights field is to leverage 
the power of social norms. In Costa Rica, the 
World Bank piloted an intervention that sent 
household letters comparing their water usage 
to the local neighbourhood with a smiley face 
sticker if the household’s water consumption 

was below average and a frowny face sticker if 
it was above the neighbourhood average. The 
intervention was designed for households to 
compare their usage to their immediate peers 
and work towards reducing water consumption. 
This low-cost intervention, coupled with public 
outreach resulted in an average 4.6% reduction 
in water consumption.

In malaysia, our public consumption of water 
and electricity utilities remains the highest 
amongst our aSean neighbours. partly be-
cause of the highly subsidised rates, malaysian 
consume an average of 4286kwH per capita in 
comparison to an aSean average of 3049kwH. 
Similarly, malaysians consumed 266 litres 
per capita per day in comparison to 155 litres 
in Singapore and 90 litres in Thailand. Should 
we draw inspiration from the programmes 
initiated in Costa rica and California, modest 
reductions in water and electricity usage will 
have multiplier effects if applied across the 
population.

These examples indicate that when addressing 
the issue of sustainability, it is important to 
consider small changes that can have a great 
impact if scaled across the population. Using 
behavioural insights to nudge citizens to con-
sume sustainably is a strategy that appreciates 
that behaviours can be nudged, and that policy 
can be designed to support sustainability initia-
tives alongside traditional instruments such as 
regulations, taxes or penalties.

uSing BEhAviourAl inSightS At homE 
And in thE clASSroom to improvE 
lEArning outcomES

Governments around the world invest in 
education for its role in furthering social and 
economic progress. A well-educated society is 
the cornerstone of a developed country, and a 
robust education system positively influences 
productivity, creativity, and technological ad-
vancement. In Malaysia, our educational system 
is improving, in the most recent PISA rankings, 
Malaysian students marked improvements in 
Science, Mathematics, and Reading literacies. 
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Such progress is reflective of investments in 
education. According to World Bank Data, in 
2019 the Malaysian government spent 4.16% 
of Gross Domestic Product (GDP) on education. 
In comparison, ASEAN spends an average of 
3.2% of GDP on education.

However, a closer examination of the 2019 
education budget reveals where such funding 
was directed. According to Budget 2021, gov-
ernment spending was focused on textbooks, 
food assistance, and school infrastructure 
upgrading. Broadly, it is useful to think of 
educational outcomes as driven by two im-
portant aspects. There are structural issues, 
such as classroom size, school infrastructure, 
textbooks, and the student: teacher ratios 
that need to be at an adequate level. Beyond 
this, however, are ‘softer’ issues, which include 
student motivation, teacher effectiveness, and 
parental guidance that also play an important 
role. Increasingly, the field of behavioural 
insights is contributing to the second half of 
the equation. By promoting certain behaviours, 
ongoing research suggests that teachers, 
parents, and students can improve learning 
outcomes.

Indeed, a key study conducted by the Pearson 
and the Behavioural Insights Team (BIT) in 
the UK outlines that by applying behavioural 
insights into the classroom and at home, teach-
ers, students, and parents can shape learning 
outcomes in a positive direction. By introducing 
techniques, practices, and mental models that 
help frame and improve the experience of learn-
ing, behavioural insights are gaining credibility 
as an investment for governments. But how 
does this play out in schools, classrooms, and 
at home? Some examples are explored below.

The study outlines three major focus areas. The 
application of behavioural insights is segmented 
into its use at home, in the classroom, and for 
school management purposes. In exploring the 
use of behavioural insights at home, the study 
suggests that learning is an attitude that can be 
cultivated from a young age. In this, the study 
leans on the research done on mindset theory, 

which is understood as the relationship between 
an individual’s mindset and its relationship to 
success in areas ranging from health, relation-
ships, and education. Pioneered by Professor 
Carol Dweck from Stanford University, mindset 
theory differentiates between two kinds of 
mindsets.

The first is termed a fixed mindset, where indi-
viduals believe that they are born with a fixed 
set of skills, competencies, and abilities, which 
remain more or less the same throughout a life-
time. The second is termed a ‘growth mindset’, 
where individuals believe that our abilities and 
talents are determined more by the amount of 
effort we put into practice. The crucial difference 
between the two is the belief that greater effort 
will yield results. As such, parents who cultivate 
growth mindsets in their children when they are 
faced with a suboptimal result; a loss in a sports 
game, a bad grade in an exam, or difficulty in 
learning an instrument, are cultivating a lifelong 
behavioural system that will equip children to 
face challenges by believing that results are not 
a function of innate abilities but rather of hard 
work, perseverance and effort.

Another similar exercise suggests that children 
who take time to reflect on abstract concepts 
in the classroom with their classmates perform 
better in class. Initiated by The Philosophy for 
Children (P4C) program, teachers are encour-
aged to start classes by watching a video or 
reading a text on a concept such as ‘truth,’ 
‘fairness’ or ‘society.’ Following this, students 
are given time to reflect and come up with 
questions that will guide the discussion in the 
classroom. Teachers help to guide students in 
their questions and ensure that every student 
has a chance to contribute. Studies measuring 
its effectiveness in classrooms in the UK and 
Madrid have demonstrated that students that 
underwent the program showed a greater 
likelihood of helping others, improved cognitive 
ability, and gained approximately two months’ 
worth of progress in reading literacies.
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Other examples of incorporating behavioural 
insights into the classroom provide strategies 
for giving students effective feedback, facilitat-
ing peer learning and group discussion as well 
as encouraging students to combat negative 
attitudes and stereotypes of themselves. 
What they share in common is their focus on 
soft skills such as communication, teamwork, 
and perseverance alongside an emphasis on 
mental models and self-belief systems.

In this way, behavioural insights encompass 
an approach to education that marks it out as 
a unique investment. Investing in students’ 
mindsets and behaviours is less tangible than 
purchasing new textbooks, ICT equipment, or 
improving school infrastructure. However, if we 
consider that learning is centred around stu-
dents, who are as affected by biases, heuristics, 
and their mental models as an adult, it becomes 
clearer that behavioural insights have an im-
portant role to play. Indeed, if teachers succeed 
in fostering an attitude of perseverance, growth 
and lifelong curiosity in their students, it might 
be the case that they go on to succeed in both 
their academic and professional careers.

uSing BEhAviourAl inSightS to 
improvE hEAlth outcomES

Governments wish for their citizens to live long 
with healthy lives. However, across countries, 
healthcare systems face similar challenges; 
from an aging population, increases in diet-
related problems such as diabetes and high 
cholesterol, to antibiotics resistance and re-
spiratory illnesses from lifestyle habits such as 
smoking. The rise of these non-communicable 
diseases (NCDs) worldwide, which are largely 
related to behavioural choices, is a rising con-
cern for governments.

Indeed, in 2020, a report released by the Min-
istry of Health and the World Health Organiza-
tion revealed that NCDs costs the Malaysian 
economy approximately RM8.91 billion a year. 
Globally, NCDs are estimated to be respon-
sible for two-thirds of premature deaths. As 
such, healthcare systems are recognising the 
importance of preventative measures. A pre-
ventive approach promotes health and treats 
root causes, rather than symptoms. But how 
prepared are we to tackle such challenges?

the healthcare sector in malaysia is one of 
the most progressive in the world. With a 
doctor: patient ratio of 1:454, it is well above 
the 1:1000 ratio recommended by the World 
Health Organization. Furthermore, upwards 
of 3.5% of Gross Domestic product is invested 
in healthcare systems. Ultimately, malaysian 
citizens benefit from such investments, with 
up to 98% of healthcare costs in the public 
sector subsidised by the government.

Be that as it may, it is clear that the rise of 
NCDs calls for a different approach. Indeed, 
the fact that several NCDs such as diabetes 
or lung diseases are caused by behavioural 
choices, such as smoking, eating unhealthy 
meals, a lack of exercise, or excessive sugar 
intake suggest that targeting behavioural 
change could be a productive strategy. Here, 
the field of behavioural insights offers some 
examples of how this can be implemented. 
By focusing on preventative measures and 
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behavioural change, healthcare systems can 
reduce the financial burden on governments. 
Some examples of how behavioural insights 
have contributed to public health will now be 
explored.

In Canada, the Public Health Agency imple-
mented principles of behavioural insights to 
tackle obesity. Using nudges in the form of air 
mile points, Canadian citizens were encouraged 
to sign up with gyms. Members who visited 
the gym more than three times per week were 
awarded air miles. The intervention also made 
use of loss aversion theory, which states that 
individuals would prefer to avoid a loss, rather 
than gain the same amount of incentives if 
offered at the same time. Therefore, members 
who had signed up for the program would lose 
their air miles, if they were to visit the gym 
less than two times per week. Over 98,000 
members signed up for this program and year-
on-year comparisons demonstrated that 62% 
of participants increased gym visits by at least 
one extra day per week. A study evaluating the 
social return per dollar investigation concluded 
that the program generated 3.5 Canadian dol-
lars of value for each 1 dollar invested. Finally, 
it also demonstrates that it is possible to drive 
behavioural change in a positive way when 
coupled with interesting, unconventional incen-
tives.

Another interesting public health initiative relied 
on the timeliness of the intervention and the 
cultural and religious context surrounding it. 
In Qatar, an intervention was piloted to screen 
for the prevalence of Type 2 diabetes. In normal 
circumstances, individuals have to undergo 
fasting for at least 9 hours, which is difficult to 
organise on a large scale. However, during the 
period of Ramadan, where Muslims fast from 
sunrise to sunset, the Hamad Medical Corpora-
tion (HMC) saw an opportunity to encourage 
diabetes screening. Setting up screening cen-
ters in the Grand Mosque of Qatar, HMC worked 
with imams who encouraged worshippers to 
undergo diabetic screening. A total of 2,177 
people were screened over 2 days, which led to 
a diagnosis of almost one-third of people who 

were unaware, or, who were close to developing 
diabetes. Individuals who were screened were 
also provided with targeted interventions for 
lifestyle changes to prevent the progression 
of diabetes. This intervention made use of 
the observation that people are most open to 
change during specific periods in their lives; 
moving houses, getting married, or, in this case, 
a religious observation. The timeliness of the 
intervention meant that participants met the 
fasting requirement for diabetes screening and 
also that they were supported with actionable 
steps immediately to make the behavioural 
changes needed to promote their health.

These two examples are given here to make use 
of behavioural insights to promote public health. 
Across countries, other strategies that have 
been implemented include the very successful, 
‘default’ option for organ donations - whereby 
organ donation is offered as the default option 
and donors have to opt-out. Besides, gamifica-
tion and loyalty point behavioural interventions 
have been shown to be effective in encouraging 
exercise and increasing HIV-related awareness 
and prevention. Utilising social norms to show 
that most people perform the desired behavior 
has been shown to reduce antibiotic prescrip-
tion rates and help increase vaccination uptake.

Across these examples, positive behaviors are 
being targeted through the implementation of 
behavioural insights. Utilising a preventative 
approach to healthcare acts as a complement 
to traditional investments such as hospital 
equipment and infrastructure or medical staff 
training. If behavioural interventions are suc-
cessful in creating long-term behavioural 
change, long-term health costs are reduced 
greatly which benefits both governments and 
society in promoting long, healthy lives.
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Commodity PriCes 
Crude Petroleum, Crude Oil Palm, Rubber, Cocoa, Sugar, Coal, Scrap Iron, etcw
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malaysian ringgit 
exChange rate Jan 2020 - 
may 2021
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World’s largest 
exPorter of White 
lauan, White meranti, 
White seraya, yelloW 
meranti and alan
Sawn or Chipped Lengthwise, Sliced or Peeled, Whether or Not Planed, Sanded or End-jointed, 
of a Thickness of > 6 Mm

In 2019, Malaysia’s export of White lauan, white meranti, white seraya, yellow meranti and alan, 
sawn or chipped lengthwise, sliced or peeled, whether or not planed, sanded or end-jointed, of 
a thickness of > 6 mm recorded US$ 32.32 million which was 96.4 % share of the world exports. 
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Complete and Assembled, Electrically Operated, with Combined Opto-electronic and Mechanical 
Display, Whether or Not with Dial and Hands

In 2019, Malaysia’s export of Watch movements, complete and assembled, electrically operated, 
with combined opto-electronic and mechanical display, whether or not with dial and hands 
recorded US$ 16.01 million which was 43.7% share of the world exports.

World’s largest 
exPorter of WatCh 
movements
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World’s largest 
exPorter of degras; 
residues
Resulting from the Treatment of Fatty Substances or Animal or Vegetable Waxes

In 2019, Malaysia’s export of Degras; residues resulting from the treatment of fatty substances or 
animal or vegetable waxes recorded US$9.84 million which was 9.3% share of the world exports.
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